














Sotial Media Engagement

Continuously, the organization's website updates
were monitored and social media engagements
managed daily throughout August ensuring a
steady flow of breast cancer awareness content
hence maintaining our online presence.

Throughout this month we have gained a total of
78 new followers across platforms, representing a
19.89% increase. We also experienced a signifi-
cant increase in interactions (+79.07%), totaling
26,33k interactions majority of these coming from
Facebook (60%) and Instagram (35%). TikTok has
also showed significant growth in followers, with
a 67.65% increase and we as well seen the most
drastic growth in interactions on YouTube, rising
by 218.18% implying that our content and breast
cancer message is resonating well with viewers

Check your Boobs Campaign Update
(|

In our ongoing efforts to promote breast cancer
awareness and educate the public, we have
continued to emphasize the importance of
regular self-breast examinations through our
“Check Your Boobs” campaign.

We recently filmed two shows at Kasuku Live
Studios in Najeera, where we publicly answered
questions received through our direct messages
and call-ins from previous episodes. These ses-
sions provided an excellent platform to engage
with our audience, address their concerns, and
offer guidance on breast health.

The shows will be aired on the Kasuku Live You-
Tube platform and on our YouTube channel in
the last week of this month and the first week of
September. We look forward to reaching a wider
audience and further spreading knowledge
about breast cancer prevention and early de-
tection.
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Buteess Slovies: Restoring Hope and Happiness for familios.

1. Beth (not real name)

An 18-year-old lady residing in Kalagi Villa-
ge and without children or a history of
cancer, was identified with a lump in her
right breast. She reported that the lump
has remained the same size since it was
first noticed.

Beth, initially visited Rubaga Hospital for a
scan but was scheduled for surgery that
did not take place because of the high
costs required. She reports not being proac-
tive about her breast health and after our
empowerment session, she is willing to use
the public hospitals to get operated and
prevent the worst.

Aisha our coordinator continues to give her
hope that screening is the best medicine to
save lives and follow her up until she is
supported for early detection.

www.ericcancerinitiative.ug

More stories of clients who
sought our services online and
are currently being followed up:

1. J: She has been experiencing
deep pain in her right breast for the
past three months but has not found
any lumps on self-examination. She
was advised to seek medical attention
where a mammography was done and
a very small growing lump noticed. J
awaits Lab results after testing the
breast tissue for any cancerous cells.
She is grateful for the life-saving
advise given to her.

2. R: During a meeting with HER
Working Women, R noticed a lump
and was referred for a scan. She per-
formed the scan where a lamp was
noticed due to hormonal imbalance
reasons as observed by the medical
personnel. She is currently undergoing
medical management and awaits con-
tinuous assessment reviews post ma-
nagement. She is thankful for the
guidance to take charge of her breast
health.

3. Client W: has painful symptoms
in the left breast. Upon doing the
investigations, they confirmed a mas-
titis. She is receiving management at
Kisenyi Health Centre IV and grateful
for the knowledge that led her to seek
health support and take her breast
communication seriously.
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Uproming Inidialives:

The Breast Cancer Run preparations
are going on so well. We celebrate all
our amazing sponsors; Fight Pink,
Nation Media, Nakasero Primary
School, HER Working Women, Uganda
Cancer Society, Victoria Hospital for the
support rendered so far.

This month efforts have been geared to
content strategy to promote the breast
cancer run. This entailed capturing
pictures of confirmed participants
using a selfie frame and sharing these
on social media to boost event visibility.
Additionally, breast cancer infographics
were desighed and shared, alongside "l
will be there" videos.
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To keep up to date on all ERIC Cancer Initiative Uganda

happenings, follow us on social media
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This has been an amazing month
with many achievements and
lessons grabbed, we therefore
steadfastly push forward to the
future with great persistence
and commitment.

We are deeply grateful to our
esteemed founders and partners

at Early Recognition Is Critical.
Their support has enabled us to
create meaningful and beneficial
impacts in the communities.

Direct all inquiries to,

Email ericugandaoffice@gmail.com
Tel +256 750 122 309

Web. www.ericcancerinitiative.ug
ERIC Cancer Initiative Uganda.
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